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’ Effective management of demand fluctuations is essential for the sustained profitability and

competitiveness of manufacturing firms, particularly in volatile markets such as those found in Zambia’s
Ndola District. This article examines the strategies adopted by Ndola-based manufacturing firms to address

Publication history:

Accepted on 3 May 2026; demand variability, drawing on Resource-Based Theory, Systems Theory, and Transaction Cost Theory to
Published: 25 June 2026 frame its analysis. Through a quantitative descriptive study of 45 practitioners, the research evaluates the

prevalence and effectiveness of supply chain improvements, product diversification, technological
Key Words: adoption, and organizational change management. The study employs a pragmatic philosophical

underpinning, prioritizing actionable knowledge that informs both theory and practice. The findings reveal

Demand Management, Profitability, that while most firms have implemented supply chain and product diversification strategies, organizational
Manufacturing, Zambia, Supply Chain, Product resistance to change, high adaptation costs, and technology gaps remain significant barriers. The discussion
Diversification, Technology Adoption, Change situates these results within the broader literature and theoretical frameworks, emphasizing the need for
Management, Resource-Based Theory, Systems integrated, adaptive approaches to risk management. Actionable recommendations are offered for
Theory, Transaction Cost Theory, Pragmatism practitioners and policymakers, including investment in digital tools, cross-functional integration, and

robust change management. This article contributes to the business sustainability discourse by providing
empirical, theoretically informed guidance for managing demand-driven risks in resource-constrained
manufacturing environments.

Article Dois
10.59413/ajocs/v7.i3.63

1. Introduction

1.1 Background

Demand fluctuations are a defining challenge for manufacturing firms globally, with direct implications for production planning, inventory management, and
financial outcomes. In emerging economies like Zambia, these challenges are heightened by infrastructural deficits, unpredictable consumer behavior, and
exposure to external shocks. Ndola District serves as a vital manufacturing hub, where firms routinely encounter volatility in demand due to seasonal cycles,
shifting economic conditions, and changing market expectations. The ability to implement robust, adaptive strategies is therefore paramount for sustaining
profitability and competitive advantage.

1.2 Statement of the Problem

Despite widespread awareness of demand-driven risks, many manufacturing firms in Ndola continue to suffer from reduced revenue, inventory imbalances,
and operational inefficiencies due to inadequate or poorly executed management strategies. A critical gap persists in understanding which strategies are most
effective, what barriers hinder their implementation, and how theoretical and practical insights can be integrated to foster organizational resilience. Without
clear guidance, firms risk relying on ad hoc or reactive approaches that may exacerbate financial instability.

1.3 Objectives

This study aims to:

. Identify and assess the strategies employed by Ndola manufacturing firms to manage demand fluctuations.

. Evaluate the perceived effectiveness and barriers to implementation of these strategies.

. Link empirical findings to relevant theoretical frameworks and philosophical paradigm:s.

. Provide actionable recommendations for practitioners and policymakers to enhance demand management and profitability.
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1.4 Significance

By providing a detailed, theoretically grounded analysis of demand management strategies in a Zambian context, this study offers valuable insights for
manufacturing leaders, supply chain professionals, and policymakers. The findings inform the design and execution of adaptive strategies, contribute to
academic debates on business sustainability in volatile markets, and offer a basis for future research in emerging economy contexts.

2 Literature Review

2.1 Theoretical Framework
The research draws on:

¢ Resource-Based Theory (RBT): Argues that unique, valuable, and inimitable resources (like agile supply chains and advanced analytics) enable firms
to adapt to demand shocks and sustain profitability (Barney, 2021).

¢ Systems Theory: Conceptualizes manufacturing organizations as interconnected systems, where disruptions in demand necessitate coordinated,
cross-functional responses (Von Bertalanffy, 2021).

¢ Transaction Cost Theory (TCT): Highlights the costs and contractual challenges associated with adapting resources, negotiating with suppliers, or
scaling operations in response to demand variability (Williamson, 2022).

These frameworks collectively inform the identification and assessment of strategies, as well as the analysis of organizational and environmental barriers.

2.2 Conceptual Framework

This study conceptualizes demand management as a multi-dimensional process, involving operational, strategic, and technological interventions.
Strategies are categorized as:

¢ Operational: Supply chain management, inventory optimization, workforce flexibility.
e Strategic: Product diversification, market segmentation, customer loyalty programs.
¢ Technological: Adoption of demand forecasting tools, digital platforms, and integrated ERP systems.

¢ Organizational: Change management, cross-functional integration, leadership development.

2.3 World View

Globally, manufacturers have increasingly adopted integrated, technology-driven strategies to manage demand volatility. Advanced economies lead in
the deployment of digital forecasting, supply chain analytics, and collaborative planning systems (Teece, 2023; Kim et al., 2023). The literature stresses
the importance of agility, organizational learning, and continuous improvement in mitigating demand-driven risks.

2.4 Regional View (Africa)

African manufacturing firms often face additional challenges: technological limitations, capital constraints, and workforce skill gaps (Chirambo & Phiri,
2022). Recent policy initiatives, such as the AfCFTA, encourage regional integration and market diversification, though implementation remains
uneven. Studies highlight the role of supply chain improvements and product diversification as primary coping mechanisms in the absence of
sophisticated digital solutions (Mwanza & Lungu, 2021).

2.5 Local View (Zambia and Ndola)

Zambian research identifies supply chain disruptions, seasonality, and infrastructural weaknesses as persistent sources of demand volatility (Chileshe &
Tembo, 2023). Empirical work in Ndola underscores the widespread use of inventory and supply chain adjustments, but also points to organizational
inertia and limited technological uptake as major barriers (Moyo, 2023; Banda & Mulenga, 2023).

2.6 Related Literature

Empirical studies confirm the moderate effectiveness of supply chain restructuring and product diversification (Hitt, 2022), while digital adoption,
though less common in Zambia, is associated with significant improvements in forecasting accuracy and responsiveness (Teece, 2023). Change
management literature (Ivanov & Dolgui, 2022) emphasizes the importance of organizational culture and leadership in overcoming resistance and
facilitating strategic renewal.

2.7 Research Gaps
Despite the extensive global literature, gaps persist in the African context regarding:
¢ The relative effectiveness of different strategies under resource constraints.
¢ The role of organizational barriers (e.g., resistance to change) in limiting strategy adoption.

¢ Integration of operational, strategic, and technological approaches within a unified framework. This study addresses these gaps by providing in-
depth empirical and theoretical analysis of demand management strategies in Ndola’s manufacturing sector.
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3 Methodology
Philosophical Underpinning

The study is grounded in pragmatism, prioritizing practical, context-sensitive inquiry and actionable knowledge. Pragmatism supports the use of empirical
methods that generate insights directly relevant to real-world challenges faced by manufacturing firms.

Research Design

A quantitative, descriptive approach was adopted, using structured questionnaires to capture data from a cross-section of manufacturing professionals.
This design allowed for systematic assessment of strategy prevalence, perceived effectiveness, and implementation barriers.

Target Population and Sample

The population comprised approximately 100 staff (from managers to operational employees) in two major Ndola manufacturing firms. A sample of 45
was selected using stratified random sampling (to ensure proportional representation across job roles) and purposive selection of key informants (e.g.,
supply chain and production managers).

Sampling Procedure

¢ Stratified Random Sampling: Ensured diverse perspectives by including respondents from management, supervisory, and operational tiers.
¢ Purposive Sampling: Targeted individuals directly involved in demand management decision-making for deeper insights.

Data Collection

A rigorously piloted questionnaire was administered, containing sections on demographic characteristics, strategies used, effectiveness ratings, and
perceived barriers to implementation.

Data Analysis

Quantitative data were analyzed using descriptive statistics (frequencies, percentages, mean scores), with findings visualized through tables and charts.
The analysis was linked to the study’s theoretical and conceptual frameworks for robust scholarly interpretation.

Ethical Issues

All participants gave informed consent, with assurances of confidentiality and voluntary participation. The study design and instruments were reviewed
and approved by an academic ethics committee.

4 Findings

4.1 Strategies Implemented

Supply Chain Management was the most widely adopted strategy (51.1%), closely followed by product diversification (44.4%). Only 4.4% of respondents
indicated the use of flexible pricing strategies, and customer loyalty programs were rarely mentioned.

Table 1: Demand Management Strategies Used

Strategy Percentage (%)
Improved supply chain management 51.1

Product diversification 44.4

Flexible pricing strategies 4.4

Customer loyalty programs <1

4.2 Effectiveness of Strategies

Nearly half of respondents (46.7%) rated their strategies as effective, while 53.3% considered them neutral in effectiveness. No respondents reported
strategies as outright ineffective.

Table 2: Perceived Effectiveness of Strategies

Effectiveness Percentage (%)
Effective 46.7

Neutral 53.3
Ineffective 0

4.3 Barriers to Implementation

Resistance to change was the dominant barrier (77.8%), followed by high costs of adaptation (4.4%) and lack of accurate demand forecasting tools
(4.4%). Other factors included inconsistent government policies and limited digital skills.
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Table 3: Barriers to Strategy Implementation

Barrier Percentage (%)
Resistance to change 71.8

High cost of adaptation 4.4

Lack of forecasting tools 4.4

Other 13.3

4.4 Technology Adoption

All respondents (100%) agreed that technology can help manage demand fluctuations more effectively, but actual adoption remains limited due to cost,
skills, and organizational culture.

4.5 Discussion
Link to Theory and Pragmatism

The dominance of supply chain and product strategies aligns with Resource-Based Theory: firms leverage their operational capabilities and market reach
to buffer against demand shocks. The findings also reflect Systems Theory effective strategies require cross-functional coordination and integration.
Transaction Cost Theory is evident in the high perceived cost and complexity of implementing new systems, especially digital tools.

The pragmatic orientation is clear: firms prioritize interventions that are feasible within their resource constraints, but full benefits are limited by
organizational resistance and skills gaps.

Comparison with Literature

The findings echo global evidence on the value of integrated, adaptive demand management (Teece, 2023), but highlight region-specific barriers,
particularly change resistance and technological limitations (Chileshe & Tembo, 2023). Unlike in developed economies, where digital solutions are
widespread, Zambian firms rely more on operational and product-based adjustments, with digital adoption still nascent.

Implications for Practice and Policy
¢ Integration is key: No single strategy suffices; combining supply chain, product, and digital approaches yields the best results.
¢ Change management is critical: Organizational culture and leadership must support innovation and continuous improvement.

¢ Policy support: External interventions (training, financing, infrastructure) are needed to accelerate digital and operational upgrades.

5 Conclusion and Recommendations

5.1 Conclusion

This study demonstrates that while Ndola’s manufacturing firms have made progress in managing demand fluctuations through supply chain and
product diversification strategies, persistent organizational, technological, and financial barriers limit their effectiveness. Grounded in robust theory and
a pragmatic orientation, the findings highlight the need for integrated, adaptive, and digitally enabled approaches to demand management. Action by
both firms and policymakers is essential to build resilient, profitable manufacturing sectors in dynamic, resource-constrained markets.

5.2 Recommendations

Accelerate Digital Adoption: Firms should invest in basic demand forecasting tools and digital inventory systems, starting with scalable, low-cost
solutions where resources are limited.

Foster Cross-Functional Integration: Promote collaboration between production, marketing, and supply chain teams to enable holistic, rapid responses
to demand changes.

Implement Robust Change Management: Leadership must prioritize staff engagement, regular training, and clear communication to build buy-in for
new systems and practices.

Develop Product and Market Diversification: Explore new market segments and product offerings to spread risk and stabilize revenue across demand
cycles.

Strengthen Supply Chain Partnerships: Collaborate with suppliers and distributors for shared forecasting, risk pooling, and improved end-to-end
visibility.

Policy and Capacity-Building: Government and industry bodies should provide incentives for digital transformation, subsidize training in analytics
and change management, and create forums for best practice sharing.
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